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18.  STUDENT RECRUITMENT PUBLICATIONS: PACKAGES 
These are packages of two to five coordinated publications used for student recruitment. They 
may be directed to a general audience or a specific audience.  Single or group mailings consisting of 
multi-media packages, mousepads, t-shirts, postcards, etc. are eligible if they are part of the 
coordinated group.
 
All entries must include a brief abstract (maximum of 2 pages) outlining goals and objectives 
of the publications program, quantity produced of each publication, total production and creative 
costs for each, unit cost, and documented results.  Do not include staff salaries or postage in 
calculating costs. 
 
 
 
Criteria Rating 1-5, with 5 being highest 
Creativity/Innovation  
Quality of Presentation  
Success in m eeting stated goals an d objectives 
taking into consideration the investm ent of 
resources 

 

 

   


	18. ADVERTISING  
	Awards will be given for the best ad campaigns and single ads used in the advancement of an institution, with an emphasis placed on paid advertising aimed at target audiences. Special consideration will be given to fresh ideas and creative concept development. 



